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Our Company

~50 Brands ~9 Of 10 ~80% 60%

of portfolio No. 1 of portfolio
or No. 2 share delivers superior
brands consumer value

U.S. homes have our
products
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Our IGNITE Strategy

Integrated Strategic Choices

@ Fuel Growth
@ﬁ Reimagine Work

@

Innovate Experiences
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Evolve Portfolio
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Integrated ESG Goals

Healthy Lives

Clean World

Thriving Communities

Strong Governance




Healthy Livesq: Product Stewardship

Product Stewardship: Be a leader in responsible Product Stewardship

with a focus on progressive actions to enhance our own and CPG

industaa/ tprélctices. ] )
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2023 Chemical Footprint Project Surve

Management Strategy Pillar (20 points)

B Chemical Inventory Pillar (30 points)

cjp

Footprint Measurement Pillar (33 points)

‘ ’ Disclosure & Verification Pillar (22 points)




Current Focus

Chemical Footprint Project:

and Goal
Improve Chemical Footprint.Project survey score for our
domestic cleaning portfolio 50% by 2030 with,an interim

target . of 35% by 2025*%*
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*Metric is the percentage of the gap closed between Clorox’s CFP 2020 baseline survey score compared to a perfect CFP survey score.



Key Stakeholders

Consumers

Insurers

Shareholders



To Learn More

www . thecloroxcompany.com/responsibil
1ty

2023 Annual Report



about:blank
about:blank

