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Benchmarking retailers on their chemical policies 
(and lack there-of) 





Who’s Minding the Store? 2018 Retailer Report Card 



Challenging a larger list of retailers to “Mind the Store” – 
twelve new retailers added for 2018 

• Apparel store 
– Nordstrom 

 

• Dollar Store chain 
– 99 Cents Only 

 

• Grocery stores 
– Aldi (Aldi Sud) 

– Loblaws  

– Publix 

– Sobeys 

• Restaurant / fast food chains 
– McDonalds 

– Panera Bread 

– Restaurant Brands 
International (Burger King, 
Popeyes, Tim Hortons) 

– Starbucks 

– Subway 

– Yum! Brands (KFC, Pizza Hut, 
Taco Bell) 



Forty companies evaluated in 
twelve key retail sectors 



Brief summary of our approach 

• Evaluation of retailers based on publicly 
available information 

• 14 criteria, harmonized with Chemical 
Footprint Project (CFP) 

• 135 possible number points and 
corresponding letter grades 

• Draft scores shared with companies in 
advance 

• More details: 
https://retailerreportcard.com/2018/10/
methodology-2018/  

https://retailerreportcard.com/2018/10/methodology-2018/
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Retailers graded B- 
to A+ 

Retailers graded F 





Five Key Findings 



1) Retailers continue to drive toxic chemicals out 
of consumer products 

• Eleven retailers ban 
methylene chloride & NMP in 
paint strippers, including 
Lowe’s, Home Depot, 
Walmart, and Amazon 

• Phthalates, parabens, and 
formaldehyde in beauty and 
personal care products, 
oxybenzone in sunscreens 

• Target, Costco adopt ZDHC 
MRSL 



 
2) Top retailers continue to strengthen or adopt 

new chemical policies. 
 • Twenty-one out of twenty-nine 

retailers (72%) evaluated in 2017 and 
2018 improved over the last year. 

• Since 2016, eleven retailers improved 
their grade from a D+ to a C+. 

• Since 2017, eighteen more retailers 
improved their grade from a D to a D+.  

• Target, Lowe’s, Costco, and Sephora 
also reported major gains in 2018 



 
3) Retailers are aligning around a common list of 

chemicals of concern. 
 • “Stewardship list” in BPC Product Sustainability rating system 

– 6 authoritative government lists 

– 2,408 individual substances 

– 5,705 substances in total (when including members of compound 
groups, e.g. lead compounds) 

• Classes of chemicals – PFAS, halogenated flame retardants, 
ortho-phthalates, parabens, formaldehyde releasers 

• Safer alternatives – EPA SCIL list 



 
4) Food retailers seriously lag behind others in 

reducing chemical hazards. 
 • PFAS, phthalates, bisphenols 

• Average grade of six restaurant 
chains: F 

• Panera: some limited progress 
on PFAS  

• Grocery chains: average grade 
of D+, with Whole Foods at top 



 
5) Too many retailers fail to address the chemical 

safety of their products. 
 • 19 companies receive F grades 

• 12 of 19 receive 0 out of 135 points 
• 3 sectors particularly lagging behind 

– Restaurants: F grade average for 6 
retailers  

– Department Stores: F grade average for 4 
retailers  

– Dollar Stores: F grade average for 3 
retailers 

• 2 others not much better 
– Beauty Shops: D- grade average for 3 

retailers  
– Office Supplies: D- grade average for 2 

retailers 



Tailored 
recommendations 
for each retailer & 

five broader 
recommendations 



Thank you: together we can Mind the Store! 

Get in touch: 

mikeschade@saferchemicals.org  

@Mike_Schade  

@SaferChemicals 

 

Join the conversation at 
#MindTheStore 
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