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Overview 

• CFP Introduction 
– Why CFP? 
– Who is CFP? 
– What is CFP? 
– How can I participate? 
– CFP Assessment Tool 

• Overview 
• “Deep Dive” 
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a project of Clean Production Action a project of Clean Production Action 

 
“You can’t manage what you don’t measure.” 
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• Clean Production Action 
• Lowell Center for Sustainable Production, 

University of Massachusetts Lowell 
• Pure Strategies 
 
 
 
 
 
www.chemicalfootprint.org  
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Founders 

a project of Clean Production Action 

http://www.chemicalfootprint.org/


Steering Committee 
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Signatories & Responders 

8 

• Signatories ask suppliers & 
stakeholders to be 
responders to the CFP 
Assessment Tool 

• Signatories are: investors, 
retailers, & institutional 
purchasers 

• Manufacturers can also be 
signatories 

• Responders answer 
questions in CFP 
Assessment Tool  

• Responders are: brands, 
manufacturers, & suppliers 

• Active sectors in CFP are: 
apparel, beauty/personal 
care, building products, 
cleaning/laundry, 
electronics, medical 
devices, toys  



CFP Assessment Framework 
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Assessment Tool: 
20 Questions - 100 pts 



Example: Scores by Sector 
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CFP scores by company within sector  



Example: Scores by 
Individual Company 
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Company scores by category 
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Options for data sharing 
 
•Company answers and score posted publicly on 
the CFP website 
 
•Share results with selected companies or 
purchasers only 
 
•List company name (but not data) publicly as 
having participated in the CFP 
 
•Remain anonymous about your company’s 
participation. 
 



Chemical Footprint: the total mass of 
chemicals of high concern (CoHCs) in 
products sold by a company, used in its 
manufacturing operations and by its 
suppliers, and contained in packaging. 
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Chemicals of High Concern 
(CoHCs) 

• carcinogen, mutagen, or reproductive 
toxicant (CMR) 

• persistent, bioaccumulative and toxic 
substance (PBT) 

• any other chemical for which there is 
scientific evidence of probable serious 
effects to human health or the 
environment that  give rise to an 
equivalent level of concern 

• a chemical whose breakdown products 
result in a CoHC that meets any of the 
above criteria 

 
California Candidate Chemical List 
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Timeline -- 2015 

Jun 19: online Assessment Tool launched 
Nov 30: online Assessment Tool closed 
Feb 2016: release CFP Annual Report  

 
Be a Signatory 

Engage as a Responder 
 

go to chemicalfootprint.org to register for news,  
to download Guidance 
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http://www.chemicalfootprint.org/


CFP Assessment Framework 
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“Deep Dive” 
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• Eliminate list of chemicals of high concern 
• 100% reduction by 2020 
• Specific chemicals listed on corporate website 
• Reporting progress on reductions annually 
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Response Option Nike publicly available data 

a. Developed definition for safer 
alternatives Definition uses GreenScreen 

b. Asks suppliers to use safer 
alternatives criteria 

Asks suppliers to: “Commit to self evaluate the 
use of toxic chemicals in their facility” and 
“Validate their chemical greening efforts for 
materials or processes.” 

c. Rewards suppliers that use safer 
alternatives Unable to determine 

d. Integrated criteria into product 
development process Unable to determine 

e. Established a goal and tracking 
progress 

Through ZDHC, has established a goal and is 
tracking progress towards the goal 

f. Publicly discloses definition and 
integration approach Available on the Nike website 



39 a project of Clean Production Action 



40 



41 



42 

99% of Interface products globally have an EPD. 
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The Chemical Footprint Project has developed Verification Guidelines soon to 
be posted on the website. It covers: 
 
 
 
 
 

independence methodology 

competence quality control 

ethics evidence 

subject matter reporting 



THANK YOU! 

Sally Edwards  
Senior Research Associate 
Lowell Center for Sustainable 

Production, University of 
Massachusetts, Lowell 

Sally_Edwards@uml.edu 
 
 
 

Mark Rossi 
Interim Executive Director 
Clean Production Action 
mark@cleanproduction.org  
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Tim Greiner 
Managing Director 
Pure Strategies, Inc. 
tgreiner@purestrategies.com 
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