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GOJO Industries – Akron, Ohio 

Purpose-driven Family-owned  Private Company 
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 Share the new GOJO 2020 Sustainable Value Strategies 
and Goals 

 Illustrate the highpoints and lessons learned from our 
journey thus far 

 Invite your feedback and engagement during the remainder 
of the conference and going forward 

 

Objectives 
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Establish and maintain an  
industry-leading sustainable 
chemistry policy, including    
halving our Chemical Footprint 
by 2020  
 

Five-Year Corporate Sustainability Goal 
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GOJO Sustainable Value Strategies & Goals 

Strategic Intent: 

 Advance the GOJO Purpose and Vision by driving Sustainable Value 
throughout the enterprise, resulting in ever greater stakeholder value, 
profitable new growth, resource efficiency, disruptive innovation, and 
human well-being.  

Five-Year Strategy 2020 Goals 

Innovate to Create 

Sustainable Value 

• Double global sales from products with third-party certifications  

 

• Establish and maintain an industry-leading sustainable chemistry 

policy, including halving our Chemical Footprint  

 

• Source reduce packaging material by 15%  

Elevate Public Health 

and Well-Being 

• BHAG: Bring Well-Being to One Billion People Every Day 

 

• Be the most recognized advocate for well-being through hygiene in our 

industry  

Steward a Thriving 

Environment 

• Recover and reuse or recycle 50% of dispenser materials from the value 

chain  

 

• 90% of GOJO Strategic, Preferred and Collaborative suppliers meet 

GOJO Sustainable Value Responsible Sourcing Criteria  

 

• GOJO distribution operations powered by renewable energy 

Foster a Culture of 

Sustainable Value 

• Core processes are infused with SWOW℠ to create Sustainable Value 

 

• All employees are engaged in SWOW℠ 
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1946 – Founding: A Safer Way to Clean Hands 
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2006 – First to Market Green Certified Hand Cleaners 
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2010 – World’s First Green Certified Hand Sanitizer 
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2013 – Sustainable Chemistry and Packaging Policy 

 Help achieve GOJO and customer 

sustainability goals 

 Promote viable ingredient, material 

and process alternatives 

 Meet or exceed customer 

expectations 

 Meet or exceed legal and regulatory 

requirements 

 Reduce risks and improve costs  
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Sustainable Value Guiding Principles 

 Decision making guidance to embed the mindset 
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2014 – CFP Pilot Participation  
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2014 – Exceeded 2015 Goal Targets  
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2015 – Multiple Highpoints! 
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2015 – Multiple Highpoints! 

2015 CHAMPION FOR 
CHANGE AWARD 
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Lessons Learned & Best Practices 

• Set a clear VISION; don’t merely aim for “improvements”  

• Focus on PROCESS to positively impact products 

• Make time for the tough CONVERSATIONS 

• It is not only R&D’s job; EVERYONE has a role 

• Establish external stakeholder ACCOUNTABILITY 

• ENGAGE, LEARN & COLLABORATE! 
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We're On This Journey Together 

 

 GOJO is dedicated to being a best-in-class 
partner to our stakeholders 

 

 To view our Sustainability Report 

o  http://www.gojo.com/sustainability 

  

• To contact me, email 

o KoharikN@gojo.com  
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